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Press release // NOVEMBER 2014

PISCINE GLOBAL, 
 a benchmark international exhibition 
that brings all the players together,  

with a firm focus on innovation 

A comprehensive range  
FOR ALL AUDIENCES

“We wanted to bring the entire Pool and Spa 
sector together for this major event in order to 
offer all the professionals a comprehensive range”, 
says a delighted Noémi Petit, Piscine Global show director. 
A complete array of products and services for building, 
maintaining and renovating private and commercial pools 
and spas will therefore be presented.

A special exhibition dedicated to public swimming pools, 
called “Aqualie”, will present the latest trends on this market. 
An Expert Itinerary has been created, pinpointing 250 

exhibitors offering products and services for public facilities. 
Having been a resounding success at the last exhibition, 
the “Local Authorities Days” will be held again, featuring 
specialist guided tours of aquatic leisure centres in the region 
focusing on renovations, developments and new services on 
offer. Seminars and round-table sessions for elected officials 
and institutional players will also be held during the two-day 
event. 

For developing pool surroundings, Piscine Global has 
selected more than 100 exhibitors proposing furniture, floor 
coverings, lighting and decorative accessories to add the 
essential finishing touches.

Almost 35 years after its creation, the World Pool and Spa Exhibition has 
now become the benchmark professional event in its sector. Renamed 
Piscine Global for 2014, it has adopted a new market position, bringing all the 
professionals together under a single unifying brand. 
With nearly 18,000 visitors expected to attend, Piscine Global is opening up 
to include all types of swimming pool - both private and open to the public - 
along with fittings to suit all types of surroundings. 
The spa market, which has boomed in recent years, will also feature 
prominently with the key players in attendance.
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THE INNOVATION SHOWCASE  
‘par excellence’

The watchword for the 2014 exhibition is innovation, 
whether it be technical, aesthetic, or ecological… in 
order to respond to current market concerns and meet the 
needs and expectations of customers looking for the pool or 
spa that is best suited to their wants and the space available 
and offers the best possible value for money.
During the show nearly 100 new products will be 
unveiled - sometimes as world premieres -  to the 
professionals from the sector, and a Piscine Water Tests 
area will be used for live experiments featuring a range of 
innovations!

To encourage the exchange of ideas and boost 
networking, and with a view to fostering innovation, 
research and development, Piscine Global exhibitors and 
visitors will be able to enjoy a programme packed with round-
table sessions, conferences, training sessions, etc.
Sustainable development, which has become a key issue 
in the aquatic leisure sector in the past few years, will be 
one of the main themes addressed at Piscine Global through 
a couple of unmissable events, the Pool Eco Attitude 
exhibition and prize-giving ceremony, which will reward 
the best eco-friendly innovations of the moment.

Even more NEW FEATURES

To ensure that the 2014 event maximises the opportunities 
for doing business, its organisers have come up with a host 
of new features. Speed-meetings will be arranged between 
professionals to help them develop their business and give 
visitors and exhibitors even more opportunities to meet.
The signature Pool Vision competition has been 
revamped for 2014, making it even more “international”. 
This worldwide contest is organised in partnership with 
Archiworld and rewards technically and aesthetically 
outstanding pools. Prior to the exhibition, six projects were 
selected at Piscine Middle East and six others at Piscine 
SPLASH! Asia, and fifteen projects from the USA have been 
put forward by the American Association of Pool & Spa 
Professionals.

Whether they be instigated by the organisers or by the 
exhibitors, all these new features have been carefully 
selected with a single objective in mind: attracting 
the broadest possible audience, boosting business 
development and driving the French and international 
markets. 
Another major event being held for the first time in 2014 at 
Piscine Global is the Pool Summit, the first international 
meeting bringing together more than 20 national federations 
from countries including France, Italy, Germany, Spain, 
Romania, the United States, Great Britain, Argentina, Mexico 
and Turkey, as well as more than 30 decision-makers from 
the major pool and spa industry sectors. The aim is to create 
a network through which to monitor trends and figures in the 
sector world-wide. 

PRESS CONTACTS
Agence Bonne Réponse

Nataly Joubert 
Magali Desongins

+33 (0)4 72 40 54 10 
+33 (0)6 09 42 25 94

n.joubert@bonne-reponse.fr 
m.desongins@bonne-reponse.fr
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Show manager  
Piscine Global l Piscine 
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SPLASH! Asia l Paysalia
GL events Exhibitions 

3 QUESTIONS FOR 
NOÉMI PETIT 

___  In 2014, the exhibition will be renamed Piscine 
Global. This new format will gather all the 
professionals in the sectors of both private and 
public swimming pool and spa construction, 
maintenance and renovation. What was the reason 
for bringing all these sectors together under the 
same roof at a single exhibition?

___ With about 18,000 visitors expected, Piscine Global gives 
pride of place to all kinds of pools, for all cultures and regardless 
of the environment in which they will be fitted, but also gives 
prominence to the spa industry, which will be widely represented 
at this show, hence the new name, “Global”. We wanted to bring 
together the whole Pool and Spa industry and unite it around 
this major event in order to present a comprehensive offering in 
terms of products and services targeted at all customer profiles.
For public swimming pools, we have a specific area called 
“Aqualie”, with a full two-day dedicated programme entitled 
“Local Authorities Days” including conferences, round tables 
and guided tours. 
In order to tap into all the latest pool and spa market trends, 
Piscine Global has selected more than 100 exhibitors specialising 
in the outdoor decoration sector. 

Why is Piscine Global a show professional exhibitors 
and visitors cannot afford to miss?

___ Exhibitors often see this exhibition as an opportunity to 
launch, sometimes even preview, their new products. They 
are guaranteed maximum impact with professionals from 
the industry, specialised media from France and around the 
world, but also with their prospects and customers who 
know Piscine Global is where they will discover the best 
innovations and find new products sure to be hits.
With approximately 6,000 visitors from 90 countries, Piscine 
Global is also an event that promotes international business 
development because it is one of the only forums where 
professionals from all over the world can meet and exchange 
ideas.

In addition, the Majors Club was created to help visitors 
identify the sector’s leading international manufacturers. 
This Club is restricted to companies that have existed for 
more than 20 years and whose sales of pool- and spa-
related equipment and services generate more than 50% of 
their total turnover.

For the 550 exhibitors who have signed up, the show is 
also a source of innovation and improvements in terms of 

research & development thanks to the Piscine Water Tests in 
particular, as well as providing an up-to-date overview of the 
market through training and conferences proposed on site.

Lastly, visitors will again be able to discover the 100 
innovative products selected in the Top 100 and Pool Eco 
Attitude (ranges with a focus on sustainability) during the 
evening prize-giving ceremony.

What will the highlights of the 2014 show be?

___ One of the major novelties for this year’s show is the  “speed-
meetings”. Every day, professionals will have the opportunity of 
developing their business through 15-minute meetings. These will 
be organised prior to the exhibition and respond to requests from 
visitors who have precise needs and projects.
This year, Pool Vision, the worldwide competition for technically 
or aesthetically outstanding pools organised in association with 
Archiworld, has been revamped: prior to the exhibition, six projects 
were selected at Piscine Middle East and six others at Piscine 
SPLASH! Asia in order to widen the selection, and fifteen projects 
from the USA will be put forward by the APSP (Association of Pool 
& Spa Professionals).
The show is also launching the Pool Summit, the first international 
meeting bringing together more than 20 federations and 30 
decision-makers from the industry, with the aim of creating a 
watchdog to monitor global trends and figures in the sector.
Last but not least, note that the themes for 
this year’s exhibition will be innovative, with 
particular emphasis placed on renovation 
and opportunities for customers to find out 
about the increasingly popular approach 
combining pool and garden.
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THE POOL AND  
SPA MARKET…  

a constantly developing 
sector

1

1.1_ The booming renovation market

The world pool and spa exhibition has become the largest and 
most important global event in the sector.
In 2014, the biennial Piscine Global exhibition will be bringing 
together  all professionals from across the sector under 
a single banner to offer visitors from all over Europe an 
exhaustive range for building, maintaining and renovating 
private and public pools and spas. 

Less than one month from the opening, the show’s 
organisers have decided to highlight a rapidly developing 
market that is generating increasing turnover for exhibitors: 
pool renovation. 
Here, we take A CLOSER LOOK at this fast-expanding 
sector through the eyes of some of the main players, namely the 
French Federation of Pool Professionals and exhibitors, for whom 
renovation is an integral part of their overall range.
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 A mine of new work for  
PROFESSIONALS

Renovation is an important market that is developing all the time. 
France has more than 1.7 million pools, 2/3 of them 
buried. As pool building in France really got underway in 
the 1970s, it is clear that thousands of them are ready 
to be renovated, if they have not been already. Alongside 
building, which is still the main activity of pool professionals and 
fitters, renovation is therefore becoming a very important source 
of growth and in particular a way of guaranteeing that pools 
throughout the country continue to be in good condition.“Since 
2008, when the global recession began, pool building firms 
have experienced a dramatic fall in the number of orders 
they receive. In this context, they have begun looking at more 
comprehensive ranges – something certain firms have been 
offering for years –including other options such as renovation, 
services, additional equipment and the water-related wellness 
sector in addition to building new pools” stresses François 
Grillard, Vice-President of the French Federation of Pool 
Professionals. 

Aware of this trend, professionals have adapted their ranges to 
cater for private owners looking to modernise or revamp their 
pools, while remaining faithful to their vision of the renovation 
market. “People want to modernise their pools, rejuvenate 
them and incorporate new products. The type of renovation 
we offer at Magiline includes changing the liner or filtration 
system, modifying the steps and installing facilities to 
make pool cleaning and management simpler. Many of our 
customers are enthusiastic about iMAGI, a pool monitoring 
and self-management solution which features an automatic 
integrated treatment system that regulates the pH level and 
chlorine dosage”, explains Vanessa Serieis, Marketing 
Manager at Magiline.
“Renovation may involve giving the pool a facelift, improving it 
by redecorating or relining it, but it may also involve complete 
reconstruction, for example when a pool changes hands”, 
says Gérard Benielli, co-founder of Diffazur. “We offer two 
types of renovation. When our own brand is concerned, it is 
mainly a question of changing the colour of the lining or the 
pool surrounds, but sometimes also the design, by building a 
new, shallower pool inside the old one and giving it a different 
shape”, he adds.

While for some professionals, such as Magiline, the 
renovation market represents about 6% of their turnover 
and around 60 contracts a year, it may be more 
important for others and account for up to 15-25% of total 
turnover. “Renovation is often considered to be just a matter 
of changing a liner or reinforced membrane, or modernising 
the materials. However, we just need to take the initiative 
to persuade owners to overhaul their pools completely and 
follow the current trends proposed by pool builders”, observes 
François Grillard.

 

 2014-2015 TRENDS  
that place aesthetics and well-being 
at the heart of renovation

The way people use pools has been changing in recent years, 
and renovation can often by synonymous with modernity and 
visual pleasure. “A few years ago, we would change just the 
pool liner. Nowadays owners take into consideration the 
surrounds and landscaping so they can transform the entire 
outdoor area into something more attractive and appealing”, 
notes Gilles Mouchiroud, Sales and Marketing Manager 
at  Desjoyaux. “They prefer a smaller, shallower pool and 
attach great importance to the new trends in materials: less 
slippery paving, interior/exterior LED lighting, grey surfaces, 
etc. Aesthetic appearance is becoming more important than 
replacing or adding equipment around the pool”, adds Gilles 
Mouchiroud.

For François Grillard, “there is no limit to dreams and 
imagination”, indicating that the market for renovation has 
potentially represented just as much as new projects in budget 
terms over the past few seasons. “Everything is taken into 
consideration when you propose a renovation project to a 
private owner: fashion, well-being, visual attractiveness and 
sustainable development. A renovation project can thus 
include features such as home automation, automatic systems, 
regulation of water treatment, the pool steps or bench seat, 
energy-saving devices, shelters, etc.”
This observation is further confirmed when one takes into 
account public swimming pools, which must be constantly 
updated to attract customers while keeping abreast of the latest 
legislation.
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 PUBLIC POOLS RENOVATED  
for optimum functionality

Public pools have been around for decades, and many of 
them are aging. Furthermore, they must constantly meet 
users’ requirements and at the same time comply with 
ever-changing standards. And the budgets for public pool 
renovation projects can very quickly become extremely large: 
“200,000 euros is not exceptional for renovating a privately-
owned public pool”, notes François Grillard. Professionals 
are indeed receiving more and more requests from the owners 
of campsites and other types of outdoor accommodation. 
Here, the functional aspect is more important, with the 
emphasis being placed on high-quality, innovative products 
and systems that are energy-saving and environmentally 
friendly: “Some of the most frequent demands are for 
improved watertightness, PVC membranes that are simpler 
to maintain and low-consumption pumps”, observes Gilles 
Mouchiroud, Directeur Sales and Marketing Manager at 
Desjoyaux.
Gîtes and bed-and-breakfasts are also increasingly asking 
for their pools to be substantially renovated to offer their 
seasonal guests a pleasant, enjoyable place to spend time 
during their stay. 
For Desjoyaux, there is just one principle underlying the 
renovation of public pools, whether they are used for sports 
or for leisure, and that is “the pleasure of being in the 
water, for everyone!”

 
 A PRECISE ASSESSMENT  
for a successful project

It is more complicated to renovate a pool than to build one: 
“There is more administration involved in renovation than in 
construction”, confirms François Grillard. In addition to sharing 
the constraints involved in building a pool – bad weather, 
specific permits, etc. – renovation is a much more difficult 
concept to grasp, as it involves adapting an existing pool. 
This calls for a special approach and specific studies: “For a 
renovation project to be successful, you have to have a clear 
understanding of all the costs involved to avoid running over 
budget” explains Gille Mouchiroud.
The main requirement it to anticipate, to evaluate carefully 
the modifications required and the equipment needed: “If the 
work is properly anticipated, that’s to say you have at least 
visited the customer and found out what he really wants, 
then the schedule can be worked out on an informed basis 
and should therefore be completed on time”, adds Vanessa 
Serieis, Marketing Manager at Magiline. 
Usually, firms provide in-house refresher courses to bring their 
staff up to date with changes in the market that must be taken 
into account. “I believe that our profession must approach 
this market with a different workforce and different skills than 
those required for building, because this is one of the major 
changes we will have to face in the future to maintain our 
level of activity. It is undoubtedly a way forward for all of us!” 
concludes François Grillard.

That is why Piscine Global has made 
renovation one of the key issues of 
this year’s exhibition and organised a 
conference on the subject on Friday  
21 November from 9.30 to 10.30 am.
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1.2_ SPAS: winning more and more people over

In the past decade, the spa market has begun to have a much 
broader appeal. Sales to private home-owners have 
developed  via distribution circuits and the market has flourished 
over the years. “Ranges are becoming steadily more organised, 
aiming at sectors linked with the pool business. Selling spas 
means arousing the customer’s interest, monitoring his installation 
and providing appropriate advice”, points out François Grillard, 
Chief Administrator of the Spa Commission at the Pool 
Professionals’ Federation. 

The spa market is still minimal and fragmented, 
representing just 20% of the total pool market, with 
6000 units being sold each year. Nevertheless, it is growing 
steadily in keeping with the current trend to make wellness a central 
feature of daily living. This new type of amenity caters to the desire 
for relaxation, well-being and calm, offering positive benefits in 
relation to stress, aging and diet: “Spas have become a fashion 
phenomenon and because of this homeowners impulsively 
invest in one to fulfil their desire for well-being at home”, explains 
François Grillard.

For professionals working in the sector, the growth seen 
in the market for more than ten years can also be explained 
through the efforts they have made to raise public awareness of 
spas and make them more affordable. “Even though our target 
is a high-end niche and most of our customers want an attractive 
spa with a high-quality massage, I think that the growth in the 
market can be explained by the appearance of low-end spas 
that enable us to appeal to a wider public and thus develop our 
range” says Ludovic Pertosa, manager of Pertosa Design, a 
company that specialises in the design of bathrooms and spa 
centres.

 
 An open, MULTI- 
GENERATIONAL market

The spa market – and that of wellness more generally 
– has some fine years to look forward to: “The spa sector, 
which is a micro-market forming part of the wider pool market, 
has an interesting future ahead. Though demand has slowed 
down recently, we have no doubt it will pick up again once the 
economy improves. Spas are facilities intended for relaxation and 
require little maintenance (depending on the brand). They will 
last and the numbers required should grow as the years go by”, 
stresses Laurent Besson, Sales Manager for ClairAzur.

Most distributors are unanimous on this issue and remain 
confident, as there continues to be interest and demand from 
customers, and the market is expanding to take in new targets. 
“In addition to the over-50s, who account for a large proportion 
of our sales at present, we are hoping in the future to capitalise 
on the 30-50 bracket, which corresponds even more with the 
latest technological developments in spas” explains Caroline 
Baudry, Communication and Marketing Manager for Aquilus 
pools and  spas.

And, it is true, innovation remains crucial to the development 
of this market, which will be a sign of future growth in spa 
sales: “The market is still promising if products continue to be 
of relatively high quality and innovation continues. For us, the 
prospect of standing out from the crowd on a market where 
many products resemble each other is driving us to innovate from 
the aesthetic standpoint, even though intense massage quality is 
still a vital consideration” assures Ludovic Pertosa. Flavien Guiet, 
chairman of the Volition Spas group, has a more pragmatic and 
nuanced opinion. He notes that the market is more stable and 
demand is rising, but that this needs confirming: “The market will 
dry up if manufacturers do not succeed in innovating. The lack of 
clear innovation in our industry is a problem that may prevent the 
market from growing”.

 
 INNOVATIONS suited  
to different wants

Homeowners’ interest in spas is promising but needs to be 
underpinned by constant innovation to prevent it from dwindling. 
Each company is adopting a different approach in this regard, 
placing the emphasis on technical features, aesthetics or quality.



PISCINE GLOBAL EXHIBITION 2014 11
1 - THE SPA AND POOL MARKET… a constantly developing sector

And here, the spa market has already given a glimpse of 
possible potential: automation of water treatment, better 
insulated shells, etc. Manufacturers and distributors are leaving 
nothing to chance when it comes to winning over dealers and 
customers.

Aesthetic innovation is increasingly in demand from customers 
looking for high-end spas. Certain manufacturers are working in 
this range of contemporary spas with high-quality designs. “We 
have more than 10 models of spa in our range, and all go beyond 
the traditional types. Our customers want their spa to blend in 
completely with their environment, either indoors or outdoors. 
We offer clean lines, infinity sides, contemporary designs 
with squares, rectangles, glass, etc., which are all important 
advantages when customers are making their choices” points 
out Ludovic Pertosa, manager of Pertosa Design, which also 
makes bespoke spas. “With some of our new models, such as 
the Integra spa, we cater for customers for whom it is technically 
impossible to install a spa indoors through lack of space or who 
prefer to have a spa on their terrace when a traditional model 
would be too heavy”.

As far as surfaces are concerned, customers can choose 
from a whole range of finishes: “We offer a complete range of 
options including all the colours of the RAL chart, customised 
colours, imitation stone or simply a bare finish ready for tiling”, 
Ludovic Pertosa points out, estimating that the average cost of 
installing a spa of this kind is 22,000 euros, excluding VAT.

Other manufacturers aiming at a wider clientele combine 
technological innovation with new features and equipment. 
With more than 20 medium-range and high-end models 
costing between 6800 and over 40,000 euros for swim spas, 
Aquilus Piscines et Spas is counting on the latest technological 
developments. “The technology that we market is based mainly 
on optimum insulation that makes the spa more economical to 
run and a design that ensures a longer working life. Naturally, we 
pay careful attention to the ergonomic aspects of the massage 
seats and the quality of the jets to make the experience unique 
and relaxing. The trend in 2014 has been to focus on the external 
design of the spas. In this respect, we have launched an ultra-
contemporary, sleek square spa. For some years now we 
have also included additional features such as chromotherapy, 
musicotherapy and aromatherapy.” explains Caroline Baudry, 
Communication and Marketing Manager at Aquilus Piscines et 
Aquilus Spas, 90% of whose sales are to private individuals.

Other manufacturers, in contrast, prefer to offer short ranges 
of spas, insisting on product quality without adding visual and 
audible features.
This is the case with French manufacturer Volition Spas, which 
invests heavily in research and development in order to design 
high-end spas incorporating the latest technologies. “Our core 
business isn’t with “bling-bling” products but with quality. We 
offer spas that have been developed and are recognised for 
massage quality, reliability, solidity and elegance. We pay special 
attention to chromotherapy, but we are not in favour of any form 
of audible or visual distraction in a place devoted to relaxation. 
A spa should only be used for 20 minutes at a time. What can 
you watch on TV in just 20 minutes? The noise of the eddying 
water covers any music. With our experience and knowledge of 
our products and their virtues, we cannot propose features of 
this kind that we consider to be simple gadgets. Nevertheless, 
we will listen to the market if demand becomes strong”, admits 
Flavien Guiet, Chairman of the Volition group, which offers a 
range based on 3 types of spa: portable and fitted spas, swim 
spas and infinity spas.

This is also the opinion of Laurent Besson, Sales Manager for  
ClairAzur. “Future buyers are increasingly demanding with regard 
to their investment. They want to know how the pool is built, what 
it will cost to use in terms of energy, how it is to be maintained, 
etc. Today’s customers are looking primarily for quality in terms 
of water hygiene, ergonomic comfort and hydrotherapy, and they 
also want value for money. They are looking more for a partner 
with the necessary human and technical resources to guarantee 
maintenance and after-sales services nationwide – something 
that is becoming very rare on this market.”

All these innovations, whether technical or aesthetic, are being 
increasingly promoted via dedicated showrooms, exhibitions in 
shopping centres, and specially trained salespeople.
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The boom in SPAS  
FOR THE GENERAL PUBLIC  

In recent years, spas have multiplied in 4- and 5-star 
hotels to the point where they have now become 
essential amenities in the same way as swimming pools. 
Considered by tourism experts as a way of promoting a 
hotel’s image and developing its business, spas are now 
becoming increasingly common in 3-star hotels in order to 
meet the demands of customers who are more and more 
concerned about their well-being. And this trend, which 
lays emphasis on relaxation and wellness, is no longer 
limited to hotels, which receive 1.5 million visits a year and 
represent turnover of 150 million euros.

Today, the spa market is becoming accessible to other 
types of tourist accommodation such as camp sites, 
tourist residences, bed and breakfasts and holiday homes:

However, offering the possibility of opening such facilities 
to public and family tourism establishments sometimes 
leads to abuse, so that the Federation has to be 
particularly vigilant. “The Ministry of Health is currently 
drawing up regulations based on recommendations from 
the National Agency for Personal Health and Safety and 
certain guidelines have already been put forward. The aim 
is to make sure that the water used in public whirlpool 
baths is as hygienic as that required for swimming pools, 
via the reference framework produced by the Federation. 
No specific requirements exist at the present time”, points 
out François Grillard.

How do you view the development of the sauna/
hammam market in recent years? Can you see 
any interesting prospects for the years ahead?

___ It is certain that this market is developing more and more, 
especially in France, a country in which saunas and hammams 
are still relatively little known. I have been patient enough to 
develop these products on the market up to now, even though 
demand varies from one year to another. The most important 
thing in a sector like this  - which is sometimes unpredictable 
because it depends on the weather each year – is to follow 
market trends, listen to consumers and adapt the product 
range to their needs and requirements.
That is why we can observe the emergence of a range of low-
end products, which offer the best value for money.

Public establishments are also calling on you to improve their wellness areas. What are the trends you 
can observe today?

___ We are indeed increasingly being approached by tourist establishments because relaxation and peace of mind are now very 
important factors and of course we meet the market’s quality requirements. Each project has its own features and Alpha Wellness is 
constantly evolving and bringing out new products offering numerous possibilities for well-being while maintaining our high standards of 
precision and flexibility during our work. 

How	does	your	range	fit	with	the	current	trend?

___ Today, developing and producing technically innovative products is no longer sufficient. Buyers want quality and the freedom to 
customise their wellness area. They want a sauna to blend in with the style of their home. That is why Alpha offers a wide selection of 
options for its entire range, so that customers can choose a made-to-measure sauna while remaining within the standard price range. 
We offer to perform a preventive technical study and 3D simulation to familiarise customers with the concept chosen for their home.

The exhibition, which is known for the wealth and diversity of the exhibitors and visitors it attracts, will reflect 
the new trends in the sector, the innovations that guarantee future success and also the development of certain 
markets, especially the fast-changing wellness market and developing spa market, which has been getting 
increasingly organised over the past 15 years.

“The availability of a spa has become an important criterion 
for public establishments that already have a pool and 
wish to extend their facilities by building a public spa”, 
explains François Grillard, Chief Administrator of the Spa 
Commission at the Pool Professionals’ Federation. 

Saunas and hammams are  
BECOMING MORE POPULAR 
_  Interview with Eduard Moscvin and Enachi Ivan 

from Alpha Industries 

Alpha Industries has been the leading international 
firm for trendsetting innovations for more than thirty 
years. A reputed manufacturer of high-end products 
such as saunas, infrared cabins, hammams and 
solariums, the company has been creating, making 
and installing perfect, customised products for both 
private individuals and large public establishments 
for more than thirty years. Specialists in this sector, 
Eduard Moscin and Enachi Ivan share their ideas on 
this emerging market in France.
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1.3_ LYON, the pool capital 

  
FEDERATIONS in attendance

Ever since the exhibition began, the French Federation 
of Pool Professionals (FPP) has been its event partner.

THE FRENCH FEDERATION OF POOL 
PROFESSIONALS is the only professional 
body in France to represent the entire sector 
and be recognised by the public authorities. It 

is Europe’s biggest federation in terms of membership and 
turnover, and groups together 935 member companies working 
in the sector (small and medium-sized businesses and industries, 
including the construction and installation field). The FPP is 
chaired by Philippe Bach and aims to promote the professionals 
and image of pools, shelters and spas, professionalise the 
market players, and defend and represent the pool sector in 
dealings with French and European public authorities.
Website: http://www.propiscines.fr/

The Aqualie sector of Piscine Global has significant 
backing from the French Swimming Federation (FFN)

THE FRENCH SWIMMING FEDERATION 
is an association grouping together all sport 
swimming, open-water swimming, 
synchronised swimming, diving and water 

polo clubs across the country. It is chaired by Francis Luyce, and 
its main tasks are to organise national competitions and selection 
events for the French teams. The FFN is a member of LEN (the 
European swimming league) and FINA (the international 
swimming federation).

INTERNATIONAL ORGANISATIONS
Piscine Global 2014 is pursuing its role as a 
world leader and will be welcoming some twenty 
professional federations from all over the world.  
This year, Piscine Global is working in partnership 
with the following organisations: 

ASOCIACIÓN DE PROFESIONALES DE 
LA PISCINA, A.C. – APP (Mexico)
The Mexican Association of Swimming Pool 

Professionals (APP) represents all the country’s public and 
private pool and spa professionals in dealings with authorities 
in the framework of any procedures relating to their sector, 
especially as regards the regulatory provisions proposed, 
approved, prescribed or published, depending on the case.
On behalf of professionals it also organises, promotes, 
dispenses and participates in training courses, workshops, 
events, forums, conferences, film projections and round-table 
discussions in order to encourage studies and exchanges of 
any type, especially in respect to technical expertise relating to 
swimming pools and spas. The APP also facilitates the use of 
all means of communication or of producing publications on 
printed or audiovisual media.

 
The APP’s tasks thus offer a means of certifying the technical 
capability of its members and of third parties concerned in 
order to ensure that water resources are kept in good condition 
and used properly.

UHE (ULUSAL HAVUZ ENSTITÜSÜ) (Turkey)
The Turkish Association of Swimming Pool 
Professionals was founded on 20 April 1995. 
Its main tasks are to defend the profession 

and keep the sector players abreast of issues including 
protecting the environment from pollution caused by certain 
products and boosting tourism.  
The UHE represents all the Turkish pool professionals, 
and keeps its members informed of developments on the 
international market and events taking place in the sector.

BUNDESVERBAND SCHWIMMBAD & 
WELLNESS E.V. – BSW (Germany)
The German Swimming Pool and Wellness 
Association will be attending the exhibition as 

both a precursor and a gateway. In a converging European 
market, the BSW supports pool industry players and helps 
them access new fields of activity, build stronger relationships 
with their customers and find new partners. The BSW’s stance 
is as a neutral partner, fostering contacts between its member 
companies and opening doors to new markets.

ASOCIACIÓN DE FABRICANTES Y 
DISTRIBUIDORES DE EQUIPOS Y PRODUCTOS 
QUÍMICOS MANTENEDORES Y 
CONSTRUCTORES DE PISCINAS E 
INSTALACIONES DEPORTIVAS – ASOFAP (Spain)

The Spanish organisation that promotes and represents the 
interests of the country’s pool manufacturers, distributors, 
builders and fitters.

ASSOCIAÇAO NACIONAL DOS 
FABRICANTES CONSTRUCTORES DE 
PISCINAS E PRODUTOS AFINS (Brazil)

Created in 1990, the ANAPP aims to promote exchanges and 
meetings between professionals in order to discuss innovative 
new products and services in the sector as well as safety-
related topics by means of conferences and courses. Its tasks 
are to contribute to developing and strengthening the market, 
encourage the sector’s companies and drive growth.

BUILDERS ASSOCIATION OF INDIA – The 
BAI, created in 1941, aims to defend the interests 
of its 13,000 direct members and 50,000 indirect 

members in the Indian construction industry and encourage the 
establishment of and compliance with equitable government 
regulations. The association’s other tasks are to promote projects 
on export markets and to develop the civil engineering industry.
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DELEGATIONS  
represented

Piscine Global is confirming its international appeal 
once again by welcoming a number of foreign 
delegations.

In 2014, Israeli, Tunisian, Senegalese, Indonesian, 
Vietnamese, Indian and Turkish delegations will come 
specially to attend the show in order to discover the latest 
trends and innovations and to network with their international 
counterparts.

   
INTERNATIONAL BREAKDOWN  
of exhibitors 

To maximise visitor satisfaction, Piscine Global pulls 
out all the stops to provide as broad a range of 
exhibitors as possible, through the participation of 
nearly 600 leading firms from France, Europe and 
around the world.

More than half of the exhibitors are from outside France 
(53%),	 with	 a	 large	 contingent	 in	 attendance	 from	 the	
Americas (Argentina, Canada and USA) including Aquatherm 
Industries, Inc., Canadian General Tower Ltd., Vita Spas, 
HornerXpress Worldwide, Tecmark Corporation, and Swim’n 
Play, Inc.

Other exhibitors will also be making the trip from Australia: 
Maax Australia Pty Ltd., Leisure Pool & Spas, Riverina Pool & 
Spas, Boss Polymer Technologies and Enviroswim.

The Middle East is also represented, with exhibitors attending 
from Israel and Turkey, including Maytronics, Haogenplast Ltd., 
Polin Waterparks and Pool System, Serapool Porcelen Sanayi, 
Tüm Plastik Ltd. Sti, and Piarpi Pool Sauna Company.

Asian manufacturers (China, Hong Kong, Malaysia, South 
Korea) will also be present in the form of exhibitors such as 
Aquant, Emaux, Fairland, Openchem and Ningbo Poolstar Pool 
Products.

Europe remains the most-represented continent at the 
exhibition, with the indisputable pool and spa market 
leaders in attendance from countries such as Germany, 
Russia, Croatia, Greece, Poland, Sweden, Spain, Portugal, 
Great Britain and Austria. In total, Piscine Global will host nearly 
460 European exhibitors including Syclope Electronique, Albon 
Nextpool, CCEI Bleu Electrique, Arch Water Products France, 
Zodiac Pool Care Europe, Nordique France, Diffazur Piscines, 
Piscines Desjoyaux, SCP Europe, Hayward Pool Europe, HSB 
France, Hexagone, DEL, and Fluidra Commercial France.

AMÉRIQUES EUROPE MOYEN ORIENT ASIE / OCÉANIE

COUNTRY OF ORIGIN
OF EXHIBITORS IN 2012
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1.4_ KEY FIGURES 

The French pool market represents:  
(source: The French Federation of Pool Professionals)

The Rhône-Alpes market 
represents: 

10% of the national market

170,000 pools built

140 million euros turnover

180 specialist companies  
of which 70% are independent with  
on average 6 to 8 employees

the biggest number of pools in Europe

the world’s 2nd biggest market, after the USA

1.5 billion euros turnover

4260  companies  
of which 3900 BtoB and 360 BtoC

2660 specialist firms  
generating at least 30% of their turnover  
in the pool sector

26,400 direct jobs 

1 708 000 pools installed,  
i.e. 1 pool per 41 inhabitants

60 to 70,000  
pools manufactured each year
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 Technological  
INNOVATIONS   

__ AstralPool Mac by Fluidra 
The complete 3.0 remote pool management 
system 

Fluidra has created AstralPool Mac, a revolutionary concept in 
physical and chemical treatment for pools and the only one of its 
kind on the market. With this innovative new system, all water-
related parameters, both chemical (disinfection and balancing) 
and physical (filtration), are managed automatically and remotely 
via a smartphone or tablet. With its unrivalled simplicity, 
AstralPool Mac automatically adjusts all the parameters in 
line with the requirements and characteristics of each pool to 
guarantee perfect bathing water quality at all times without the 
need to worry about chemical analyses and doses. This is a 
premium product in the world of the new 3.0 pool.
To find out more: www.fluidra.com

__ LM10 by BSL Concept
The first hydraulic lift for people with disabilities

Particularly suitable for public pools thanks to its sturdy design 
and elegant style, this hydraulically-driven lift helps to increase 
the autonomy of people with disabilities or reduced 
mobility, enabling them to enter the water safely and without 
assistance. This innovative product is made in France and 
will be unveiled at the exhibition. The LM10 is the ideal 
solution for bringing public pools fully into conformity with the 
EU law dated 11 February 2005 on equal rights for people with 
disabilities.
To find out more: www.bsl-concept.com

__ Corelec is developing a new generation of 
revolutionary electrodes for salt chlorination 

Corelec has revolutionized the processes used to manufacture 
salt chlorination electrodes. Its new over-moulded electrodes 
significantly improve the performance of salt chlorination 
compared to traditional manufacturing solutions. Premiered at 
the Piscine Global exhibition, this innovation is the culmination of 
R&D work conducted by Corelec in conjunction with a number of 
industrial partners. This industrial design was developed in order 
to offer users a wide range of benefits: guaranteed protection 
against oxidation for the cable/plates connection, optimised 
conductivity which remains constant over time, a higher level of 
robustness and reliability, and simplified installation, since there 
is no seal between the electrode and its vessel.
To find out more: www.corelec.eu

__ Klereo Diag
A high-performance tool for unrivalled pool 
installation and maintenance

Klereo has developed a complete, high-performance device 
called the Klereo Diag to aid pool specialists with the installation 
and maintenance of its products. The device is connected to the 
diagnostics outlet provided on all Klereo products and accesses 
the on-board electronics via a sophisticated yet intuitive 
interface, in order to: 
•   optimise the product configuration during installation;
•  carry out comprehensive troubleshooting and obtain complete 

data on pool operation and energy, water and maintenance 
product consumption;

•  carry out software updates in order to benefit from the latest 
product functions;

•  analyse the key water parameters (pH, total hardness and 
alkalinity, cyanuric acid, free chlorine, total chlorine and 
bromine). Klereo Diag has built-in calculators and indicates the 
doses and actions required to restore the water balance.

Klereo Diag is hence an invaluable resource to help 
pool owners to optimise maintenance operations 
and professionals to develop their business 
activities.

1.5_  Surprising aesthetic and  
technological INNOVATIONS 
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__  Poolex Jetline Premium by 
Poolstar 

The heat pump with the  
best COP on the market

Poolstar is launching the Poolex Jetline Premium, a heat pump 
based on a unique technology enabling it to achieve an average 
COP of 5 in the usual conditions (air 15°C, water 26°C). This 
innovation, which will be premiered at the exhibition, is available 
in 7 models capable of heating pools measuring up to 120 m2. 
The device operates very quietly thanks to its general design 
and reinforced ABS plastic shell. The Poolex Jetline Premium is 
available in single-phase ratings of 4 to 16 kW, and fitted with an 
ingenious system that protects the core of the patented titanium 
exchanger against frost, thus avoiding any risk of water remaining 
in the tank freezing and damaging the heat pump.
To find out more: www.poolstar.fr

__ Garden Leisure Premium by SCP Europe  
An affordable, exclusive, feature-packed spa

At the exhibition SCP Europe will premiere its new Garden 
Leisure Premium model developed and manufactured in the 
United States, which comes with a host of features comprising:
•  The built-in in.touch application for staying in contact with the 

spa via an iPhone (temperature setting, filtration cycles and 
maintenance alerts);

•  The in.clear system: a unique automatic spa treatment system 
that produces bromine (on the 850L model only);

•  An impressive combination of LEDs around certain jets, control 
levers in the 4 outer corners of the spa, and stylish new oval 
jets;

•  A sound system with 4 loudspeakers including a subwoofer, 
iPod dock, MP3, Bluetooth, FM radio and remote control (on 
the 850L model only).

The Premium series will be  
available on 2 spa models in France  
(the 750L and 850L) and on  
3 swim spas (the GL1300P, 
GL1700P and GL1900P).

__ Extract’O by Afterswim
A new-generation swimsuit spinner

This innovative product, which is made in Europe, removes	95%	of	
the water from a bathing suit in the changing room, leaving it drip-
free before it goes back in the user’s bag. Ideal for all public pools and 
spas but also for other public amenities such as camp sites, hotels, 
aquatic leisure centres and physical therapy centres, the Extract’O is 
energy-efficient (350 W in operation and just 3W on standby), safe to 
use, and ultra-simple to install, maintain and clean.
To find out more: www.after-swim.com

 
 Aesthetic and ecological  
INNOVATIONS  

Aesthetic innovations

__ Poolfloor by Bluewood 
A pool can now be transformed into a 
terrace!

Bluewood has launched its innovative Poolfloor, a	moving	floor	
that transforms a pool into a terrace in next to no time. 
The Poolfloor is custom-built to suit the shape and style of each 
individual pool and its surroundings. This innovative technology 
offers several different options for transformations: convert 
the pool into a terrace to entertain guests, create a paddling-
pool for small children, or modify the pool depth for a hydro-
spinning session! Poolfloor is easy to use thanks to its mobile 
mechanism independent of the pool structure, and is compatible 
with all types of pool bottom coverings and linings.
To find out more: www.bluewood.fr

__ Pacific by Aquatic Serenity 
Pool safety with complete transparency

This year, Aquatic Serenity unveiled its latest design in pool 
safety barriers - the Pacific model - to meet the most exacting 
requirements in terms of safety, quality and aesthetics. Pacific 
barriers are designed and manufactured to comply with the 
NF P90-306 pool-safety standard, employing top-quality 
materials including 12 mm tempered glass to provide protection 
that is both efficient and discreet. Pacific barriers are made in 
France, suitable for all types of pool, and do not require special 
maintenance.
To find out more: www.aquatic-serenity.com
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Ecological innovations
__ Ecoswim by Eotec 
The multi-purpose ecological water treatment 
product gets a facelift for its 15th anniversary

The Ecoswim ecological pool treatment product, which has 
been on the market for 15 years, has been given a facelift in the 

form of a new graphic design. 
Eotec, a leading player on the 
active oxygen pool product 
market, decided to celebrate 
its 15th anniversary with this 
new-look packaging, without 
changing the formula used 
for this eco-friendly, chlorine-
free product made entirely in 
France. 

__ Justsalt Pro by Pool Technologie 
The 3-in-1 chlorinator that manages 
disinfection quality efficiently and 
automatically

Launched on the market in March 2013, the Justsalt Pro 
chlorinator is already proving a big hit. It offers users the 
advantage of a 3-in-one solution ensuring:
• complete, continuous, constant water disinfection;
•  chlorine production monitored by a Redox salt-water probe 

developed specially to disinfect pool water even if the owner 
is absent for an extended period, taking into account all the 
oxidising agents found in the water;

•  proportional pH regulation to optimise correcting agent 
consumption.

The Justsalt Pro manages winter 
shut-down and spring start-
up automatically thanks to 
its temperature sensor. This 
chlorinator is compatible with 
all types of pool configuration: 
indoor, with automatic cover, enclosure, etc.

__ Soleo by So-Blue
A multi-purpose filtration solution that 
consumes 40% less energy 

Soléo, which will be previewed at the exhibition, is a vital PLC 
that simultaneously manages:
•  filtration, consuming on average 

40% less energy while also 
featuring built-in frost protection;

•  disinfection by chlorinator or 
dosing pump;

•  pH regulation by simple dosing 
pump.

__ Tracé’o by Syclope Électronique 
Chlorine- and ozone-free water in one go!

Syclope Électronique develops innovative devices for checking 
the absence of chlorine and ozone in water. Tracé’o, intended 
mainly for public pools, is the latest addition to its range, and 
will be previewed at the exhibition. It is the only automatic 
device capable of guaranteeing water that is both chlorine- and 
ozone-free.

__ MagnaPool™ by Zodiac Pool Care 
An exclusive magnesium-based natural water 
treatment system 

MagnaPool™, developed by researchers at Zodiac®, is a 
revolutionary pool water treatment system since it combines the 
natural properties of MagnaPool™ minerals with an exceptionally 
fine filtration system, resulting in mineral-rich pool water that is 
healthy, balanced and environmentally friendly.
This water treatment system combines 3 products: 
•  patented MagnaPool™ minerals, which are dissolved in the 

pool water
• the Hydroxinator: an exclusive water treatment system
•  a Crystal Clear glass filter medium: ultra-fine filtration harnessing 

the natural clarifying properties of magnesium
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1.6_  NOT TO BE MISSED AT THE EXHIBITION 

 

Birthdays  
to celebrate  

>  Teddington France celebrates  
80 years in the business

>  Hayward Pool Europe  
has two reasons to celebrate:  
its 50th birthday  
and 40 years of operations in Europe

>  Diffazur Piscines celebrates its  
40th birthday

>  Régul Électronique celebrates its  
25th birthday

> 	MON	(PRA	Groupe) celebrates  
10 years of operations in France

>  Eotec: Ecoswim is 15 years old  
and has had a facelift

Events in 
the news 

>  Ascomat Piscine Virginia has 
announced an external growth operation 
via partnerships with leading brands

>  Flagpool has announced that it is 
developing its brand and setting up 
operations in France

>  Aqualux joined the German group 
Chemoform, a leader in the field of water 
treatment and chemicals, in July 2014
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NEW TRENDS 
ON THE MARKET  

at the heart of the  
exhibition

2

2.1_  LIVING POOL: the art of blending a pool in with its 
outdoor environment 

The outdoor development and settings of pools are playing an 
increasingly prominent role in today’s changing market. The 
professionals must adapt to the new needs of home-owners 
looking to turn their terrace and their surroundings into a peaceful 
haven. “Swimming pools have become a feature of gardens 
and are now an essential, natural extension of the outdoor living 
area”, reckons Éric Lequertier, who works as a landscape architect 
in the Saint-Malo and Dinard region .
“A swimming pool is now an integral part of a comprehensive 
outdoor development project with its own specific atmosphere. 
The exposure, neighbourhood, trees and even the wind make 
each concept different”, he stresses. Investment is also a variable, 
as pools can be adapted to suit each person’s budget: “We can 
now offer pools with a high-quality structure for less money by 
placing the emphasis on innovations that help to save energy or 
ensure cleaner filtration, in particular by using more economical 
heat pumps or automated filtration regulation systems”.

For these reasons, in response to the new expectations of 
home-owners, pool specialists are increasingly teaming up with 
landscaping professionals in order to offer their customers a 
complete range of products and services.
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This type of collaboration is now a winner for 
both partners since it offers numerous advantages, 
especially for pool specialists looking to offer their 
customers the best possible projects: “At Magiline, we 
find that collaborating with landscape designers is extremely 
useful! The ones we work with are good at suggesting ideas 
and become the single point of contact for customers, which 
is something they really want. Thanks to this combination of 
garden and pool, customers get a complete outdoor package, a 
comprehensive design in which the pool they are having installed 
is in complete harmony with the surrounding environment”, says 
Vanessa Serieis, Marketing Manager at Magiline.
The partnership is every bit as advantageous for the landscape 
designers, since it enables them to build their customer portfolio: 
“Working in conjunction with Magiline brings us into contact with 
a large number of customers who are looking for a comprehensive 
pool + garden package. Thanks to them, we can also draw on a 
professional catalogue offering a range of ready-made products 
that we can adapt to the customer’s particular requirements and 
outdoor environment. 
Working with Magiline also provides us with a brand image and 
corporate identity, making it easier for prospective customers to 
grasp who we are”, adds Claude Eriaud, manager of Les Jardins 
de l’Abbaye in western France.
 
For this reason, pool specialists regularly propose 
commercial and technical training courses to ensure 
that the distributors are familiar with each product, knows how it 
is installed and follow existing and new procedures drawn up by 
the brand. Assistance is also available the first time they install 
a given pool.

The growth of this “win-win” partnership is also 
helping to boost turnover for both players: “Joining 
forces with landscape designers to provide a comprehensive, 
straightforward and stylish solution has enabled us to transform 
pools into a extension of the home, where people like to spend 
time. Consequently, our turnover is growing all the time. Projects 
like these currently represent 25% of our turnover and we are 
hoping to strengthen this type of collaboration by expanding 
our network of landscape designers by 10%”, says a delighted 
Vanessa Serieis.
For Claude Eriaud, his turnover has practically doubled thanks 
to these all-inclusive deals, with pool installations accounting 
for 50% and garden creation and development for the rest. Les 
Jardins de l’Abbaye does around 15 projects with pools a year, 
representing an additional 450,000 euros in turnover.

Piscine Global 2014 is completely in phase with this expansion in 
the range of outdoor, decoration and garden products, through 
its Living Pool area devoted entirely to the latest market trends. 
Visitors will discover a comprehensive range of products such as 
terraces, furniture, lighting, showers, paving, natural stone and 
other decorative features for enhancing their pool in its natural 
environment.

Exhibitors present in this area will include BRADSTONE CARRE 
D’ARC, NEXTPOOL, DIFFAZUR PISCINES, ASTEL D.O.O, 
POOLSTAR, ALL IN STONE, ACLIMEX - LED IP68, HOT 
SPRING, AR MA GI SRL, SITINPOOL, AMENAMAT

An exhibition, Living Pool, will also be created at 
the show entrance. Visitors will be able to draw inspiration 
from the latest trends as they stroll through this 100 m2 space 
showcasing outdoor and pool surround products. Laid out as 
a real garden designed by the Master Gardener from Paysalia 
2013, the area is divided into three segments: outdoor furniture, 
floor coverings, and lighting. 
 
Taking this rapidly changing topic even further, Piscine Global 
received backing from  the French National Union of Landscape 
Gardeners (UNEP) in the form of a campaign to raise its members’ 
awareness of the important role pools can play in the designs  
they propose.

Lastly, offering an opportunity to discuss and find out 
more about the changes affecting this market, a talk 
on the theme of “Advising customers with a complete 
approach combining pool and garden” will take place 
on Wednesday 19 November between 10.45 and 11.45 
in the Forum area of Hall 6.2. 
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2.2_ BOOSTING customer relations  
and sales with a showroom!

Today’s swimming-pool builders have to keep in step with the 
latest marketing developments and ever fiercer competition on 
the market by including a showroom in their commercial strategy. 
A fitted-out exhibition space emphasising the assets of 
each range is now a must-have in order to attract attention 
and boost foot-fall, but also to reassure customers and 
demonstrate the distributor’s know-how by displaying pools and 
spas in real-life settings.
But one of the primary aims of a showroom is to burnish the 
company’s image, set it apart from the competition, and drive 
sales by establishing and fostering long-term relationships of 
trust with customers.

To create the ideal showroom and view it like a catalogue, 
spanning all the products and latest innovations on the market, 
there are numerous marketing techniques.

For these reasons, to present visitors with a model 
for fitting out a sales outlet and showroom, Piscine 
Global 2014 is creating the Showroom Academy Area.
Exhibitors are hence being inviting to promote their products in 
a life-size example of a swimming-pool builder’s showroom, set 
up at the heart of the exhibition.
Through the Showroom Academy Area, Piscine Global aims 
to convey a strong image of the pool specialist’s profession, 
reflecting the cost involved in building a high-quality pool.
Organised by GL events, in partnership with “l’Activité Piscine” 
magazine, this area is designed to give visitors ideas for fitting 
out and improving their sales outlets.

The Showroom Academy area will comprise several sections:
•  a customer reception area,
•   an actual showroom, displaying and promoting the 

products,
•  an office, for designing pools
•   a merchandising area, where exhibitors can leave 

documentation describing their showroom fitting 
products and services.

The Showroom Academy 
competition
Instigated by the organisers of the Showroom Academy 
Area and their partner: L’Activité Piscine, the eponymous 
competition	is	taking	place	for	the	first	time	in	2014.
Its aim is to enable participants to demonstrate the strong 
points of their sales outlets: layout, services, new products, 
presentation, merchandising, etc.

The projects selected for the final will be presented in the 
merchandising area of the Showroom Academy throughout the 
exhibition. The winner will receive a diploma and be the subject 
of a feature in “Activité Piscine” and “Côté Piscine” magazines, 
published by Éditions Messignac.

Lastly,	offering	an	opportunity	to	discuss	and	find	out	more	
about showrooms, a talk on the theme of “Attracting and 
receiving customers at a showroom” will also take place on 
Thursday 20 November from 15.00 to 16.00 in forum area.
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2.3_ REWARDING INNOVATION  
Pool Eco Attitude, Top 100 and Piscine Water Tests

The 2014 exhibition will inevitably focus on technical innovation 
with ecological benefits, in order to address current market 
issues and keep in step with the needs and expectations of 
customers keen to consume less energy.
For this reason, the organisers have created a dedicated New 
Products Area, where exhibitors will be able to showcase their 
technical or sustainability-oriented innovations and compete in 
the Innovation Trophies.

The Top 100 
technical innovations
This selection, compiled by Piscine Global, is an opportunity for 
participants to include their significant technological innovations 
in the biggest array of new products on the market and compete 
in the Top 100 Trophies, awarded to the very best of them.

Pool Eco Attitude, 
green innovations to promote 
sustainable development
Grouping together a range of innovative sustainable 
development-oriented products and solutions, the Pool Eco 
Attitude area has featured in the exhibition for several years 
now. It makes Piscine Global the only event to offer its visitors a 
selection of eco-designed or eco-efficient products.
To be included in the Pool Eco Attitude area, products must meet 
a number of criteria centring on sustainable development and 
growth in this market: energy-saving, reduced use of chemicals 
(e.g. chlorine), etc.

A jury of professionals and journalists will assess the innovative 
nature of the products and solutions presented, basing their 
judgment on various criteria such as pertinence (originality, 
usefulness, creativity, etc.), performance (speed, precision, etc.) 
and aesthetics (shape, colour, design, etc.) as well as, in the 
case for Pool Eco Attitude, savings in water, energy and raw 
materials, recyclability, and the presence of recycled materials 
in the product.

A Top 100 and Pool Eco Attitude innovation trophies award 
ceremony will take place on 18 November to honour the 
most	 significant	 innovations, give them maximum visibility 
and boost visitor footfall through Piscine Global 2014, and 
ensure international recognition from the market professionals.

The Piscine Water Tests 
to see products in action 
The Piscine Water Tests were launched at the previous exhibition 
in 2012, and the response of the more than 4000 visitors who 
attended demonstrations over the course of the exhibition was so 
enthusiastic that the concept has been carried over for 2014. The 
Piscine Water Tests take place in a dedicated area with customised 
pools used to demonstrate products in real-life situations. 

Once again, these pools will be used to stage full-scale 
demonstrations of innovations developed by the sector’s key 
players, highlighting their key strengths. It is an ideal opportunity 
for exhibitors to show off one of their leading-edge products and 
win over visitors by laying on technical training sessions or in-situ 
tests, placing the emphasis on technical performance.

At the 2014 show, Hayward and Zodiac will be 
presenting their ranges at the Piscine Water Tests.
Come and watch their demonstrations in the dedicated 
area	at	the	end	of	Hall 4!	
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2.4_ Pool and spa DESIGN TRENDS from all over the 
world revealed through the Pool Vision Competition 

WINNERS OF THE PISCINE MIDDLE EAST 2014 SELECTION EVENT

Following its great success in 2012, the Pool Vision 
competition dedicated to pool and spa design trends 
is to be held once again at Piscine Global 2014. 
With over 100 projects nominated, Piscine Global is 
offering a unique insight into the design of pools and 
spas around the world.

24 projects will be presented in the Pool Vision area, and three 
winners will receive awards at the exhibition.

After being limited to Europe two years ago, this year Pool Vision 
extended its selection to the Middle East and Asia during its 
two export events: Piscine Middle East (Abu Dhabi) and Piscine 
SPLASH! Asia (Singapore).

Last but not least, in 2014 Pool Vision is benefiting from exclusive 
support from the American Association of Pool and Spa Professionals 
(the APSP), which will present a selection of the finest pools in  
the USA.

“APSP is proud to partner with Piscine Global and the Pool Vision 
Awards Program. We have a tradition of honouring the world’s 
premier pools, spas, hot tubs and water features and the Pool 
Vision Awards are a natural fit for elevating and celebrating the 
art of aquatic construction”, says APSP CEO and President Rich 
Gottwald.

The jury for this 2nd contest will have the pleasure of discovering 
some of the most outstanding pool projects from around the world. 
Construction techniques, water treatment, surfacings, accessories, 
spas... nothing will be left to chance in selecting the overall winners.

Pool Vision trophies will be handed to the three winners 
at the ceremony taking place on 20 November at 
the Confluence centre.
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2.5_ PUBLIC SWIMMING POOLS in the spotlight 

PROGRAM 

An integral part of the Piscine Global exhibition - and one of its 
most important ones - Aqualie is the only professional event 
devoted entirely to public pools, privately-owned pools (in hotels, 
camp sites etc.), water parks and aquatic wellness centres (spas, 
thalassotherapy and fitness centres).
Aqualie offers a complete range aimed at elected officials, 
institutional players and public facility managers, bringing together 
more than 250 exhibitors specialising in pool construction, 
maintenance and protection, equipment, accessories and 
services for pools, spas, saunas, and fitness centres.
 
Aqualie, which is organised in partnership with the FFN (French 
Swimming Federation), will feature some changes in 2014. The 
programme of activities for local authorities has a new format 
and becoming an event in itself called the “Local Authorities 
Days” taking place over two days (18 and 19 November).

Each day will have its own special theme: “Sport & 
Health” or “Learning to Swim”. The programme will 
feature conferences, round-table discussions between 
experts, speed-meetings with exhibitors, and guided 
tours of public pools in the region (Villeurbanne and 
Saint-Priest).

SPEED-MEETINGS: 
Business meetings held 
during the exhibition  

In designing new features for Piscine Global 2014, 
the organisers wished to boost the opportunities for 
exhibitors and visitors to meet and talk business. The 
aim of these 15-minute interviews is to drive networking 
between professionals. They will be arranged ahead of 
the exhibition on the basis of a list of visitors who have 
expressed specific interests, enabling exhibitors to meet 
decision-makers interested in products, equipment and 
services and offer targeted solutions that meet their 
prospective customers’ needs and expectations.

These meetings will take place in the 
framework of the Local Authorities Days on 
18 and 19 November 2014.

__  “Sport & Health” 
Tuesday 18 November 2014

Conference on the topic of sport  
and health
Round-table discussions:

• Career prospects for pool personnel
• Successfully reopening a refurbished pool

Cocktail reception

Speed-meetings with exhibitors or free time at the exhibition

Complete programme of Local Authorities Days (18-19 
November 2014) appended.

Guided tour of the Etienne Gagnaire leisure centre in Villeurbanne 
(NE of Lyon), with Bruno Mennecier, head of swimming pool 
services at the Villeurbanne sports department:
Heat retention cover on the outdoor pool and redevelopment of 
the filtration room.

__  “Learning to Swim”  
Wednesday 19 November 2014

Conference on the topic of  
learning to swim
Round-table discussions:

• Optimising operating and maintenance costs
• Presentation of the “Archi m’aide” plan

Cocktail reception

Speed-meetings with exhibitors or time at the exhibition

Guided tour of the Pierre Mendès France leisure centre in Saint-
Priest (SE of Lyon) with Patrick Floquet, head of aquatic sports, 
Théophane Brillaud, technician, and Éric Lemaire, head of sport:
Presentation of the renovation works and new developments 
carried out in 2013.
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Focus  
on the pools visited in  
the guided tours:  
Etienne Gagnaire leisure centre in Villeurbanne was built 
in 1936 and currently comprises three pools: an indoor Olympic-
sized sports pool (50mx21m and a constant depth of 2m), a 
leisure pool (25m x 21m) and an outdoor learners’ pool (25m x 
21m). The covered pool was added in 1976, and the facility now 
has a capacity of 700 people (or 1200 people using all three 
pools including the outdoor pool) with a total pool surface area 
of 2100 m2.

The leisure centre admits 200,000 people per year, 
shared between members of the general public, associations, 
and primary and secondary school groups (4 primary and 
8 secondary).

To make the leisure centre pleasant and attractive, major works 
have been carried out in the past decade, including in particular 
the refurbishment of the entrance hall and offices in 2004/2005, 
rehabilitation of the air treatment plant in 2008/2009 and 
replacement of the water treatment system in 2013/2014.

Pierre Mendès France leisure centre in Saint-Priest 
was inaugurated in 1983 and now features three pools - a large 
50m sports pool with three lanes, a 25mx7.5m learners’ pool 
and a paddling-pool - as well as a sunbathing area. The centre 
admits on average 500 people per day (80,000 admissions per 
year) and offers a wide range of activities for the general public 
including water aerobics, hydro-spinning, and lessons for people 
afraid of water. 

To improve conditions for bathers, the centre embarked this year 
on a complete programme of energy efficiency improvements. 
In an operation costing a total of €9.1m, only the main structure 
of the original building was kept, while the roof was removed 
in order to create a facility compliant with the latest energy 
efficiency standards. It now has a 640 m2 terrace, a roof carrying 
463 m2 of PV solar panels, external thermal insulation, energy-
efficient glazing, a new air treatment plant with a heat recovery 
system, and LED lighting. 

To complement these improvements, the leisure centre also 
invested in an innovative “filter media” filtration system, a 
dechlorinator, which reduces water consumption while improving 
hygiene.

Last but not least, a number of recreational features were added: 
a 370 m2 outdoor lagoon with 12 games for children, a seat 
fitted with hydromassage jets in the learners’ pool, and a 100m2 

fitness room.

2.6_ CAMP SITE POOLS:  
a special program

The market for pools and spas at camp sites, 
whether publicly or privately owned and managed, 
is growing steadily year after year.

The Piscine Global exhibition has picked up on this trend and 
created a new event specially for camp site managers with 
development projects in mind. The Camp Sites Day, taking 
place on 20 November, aims to provide them with information 
on how to equip, manage, maintain and organise their future pool.
For this reason, a conference led by sector experts 

entitled “Managing and maintaining camp site pools” will be held 
in order to enable experts and managers to meet. Speed-meetings 
with exhibitors will also be arranged in order to enable managers to 
find out about the market trends and hence meet the needs and 
expectations of their customers, who consist mainly of families.
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PRACTICAL INFORMATION  
VENUE, TIMES, ACCESS

Tuesday 18 November 
to Friday 21 November  

>  EUREXPO 
Boulevard de l’Europe - 69680 Chassieu 
+33(0)4 72 22 33 44 
www.piscine-expo.com

>  EXHIBITION OPENING TIMES 
 Exhibitors_ 8.00 to 19.00 
Visitors_ 9.00 to 18.00  
except Thursday 20 November_ 9.00 to 21.00

>  OFFICIAL PARTNERS  
The French Federation of Pool Professionals 
The French Swimming Federation

>  @PiscineExpo

Press contacts:
>  Agence Bonne Réponse 

+33 (0)4 72 40 54 10

Nataly Joubert
n.joubert@bonne-reponse.fr
+33 (0)6 09 42 25 94

Magali Desongins
m.desongins@bonne-reponse.fr
+33 (0)6 16 54 55 08
___

STAY CONNECTED TO PISCINE GLOBAL! 

>  fr.linkedin.com/groups/Piscine-OPEN-Overseas-Pool-Export-5190788

>  www.youtube.com/PiscinePoolShow

>  blog.piscine-expo.com
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The objective 
of the FPP: 

Unite French pool and spa professionals to promote economically, 
environmentally and socially sustainable development of the market.

The role of the FPP hence consists in: representing and defending 
the industry’s moral and material interests; studying general interest, 
technical, economic and legal issues related to the industry; 
informing its members regarding these issues; being a place where 
its members can meet and coordinate their actions.

This year it began devoting part of its website,  
www.propiscines.fr	 (in	 French),	 to	 advising	 consumers	
looking to prepare their pool project by providing them with 
information not linked to any product in particular. Its “My 
Pool” section includes fact sheets on choosing a pool and a 
professional, or renovating and maintaining an existing pool, 
along with a directory of all active members of the FPP.

Who can join the FPP? 
Essentially companies that construct or fit pools or that 
manufacture or distribute equipment for pools and spas, shelters 
and related materials.

The FPP’s missions:
The FPP’s mission statement was defined in the strategy 
developed around three main topics: 

Promote, Professionalise, Defend.
•  Promote our sector, its products and its players to develop 

the market
•  Professionalise the sector to meet consumer expectations
•  Defend pool and spa companies while creating an 

economically, socially and environmentally sustainable 
development approach for the industry.

Promote: 
>  The industry through professional and general public exhibitions.
>  Pools as a product to the general public via the press.
>  Its member professionals via the propiscines website
>  The FPP among professionals who are not yet members.

Professionalise:
>  Draft French and European standards and technical frames 

of reference (good engineering practices.
>  Provide information to members concerning applicable 

regulations.
>  Promote the quality-oriented approach and draw up frames 

of reference for qualifying and certifying companies with 
specialist third-party organisations.

>  Improve knowledge of the market.
>  Improve knowledge of accidents to continue improving 

prevention

Defend:
>  Represent the industry in dealings with French public 

authorities and European institutions.
>  Monitor standards and regulations.
>  Chair and participate in EUSA (European union of swimming 

pool and spa associations) actions.

MORE THAN 900 SPECIALISTS  
at the service of pool owners
The	French	Federation	of	Pool	Professionals	(FPP),	the	largest	body	of	its	kind	in	Europe,	represents	companies	in	the	entire	
pool	sector	from	builders	and	fitters	through	to	manufacturers	of	equipment,	shelters	and	spas,	pool	service	providers,	etc.	
Today it has more than 900 member companies. 

Find further information  (in French)
regarding swimming pool professionals at:

http://www.propiscines.fr/

http://leblogpropiscines.fr/

https://fr-fr.facebook.com/propiscines

APPENDICES  
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The FFN’s Regions & 
Facilities Department
The French Swimming Federation (FFN) plays an active role in the 
field of swimming pools and regional development. In addition 
to its exclusive competency in terms of “sports certification” for 
pools and its involvement in processing grant applications at 
France’s National Centre for Sports Development (CNDS), it has 
been involved for a number of years in actions aiming to promote 
the importance of exercise to local authorities embarking on the 
construction of new aquatic leisure facilities or the large-scale 
refurbishment of old ones.

Main services offered 
and work undertaken
Pools: assistance to owners with design studies: This document, 
published by the FFN every two years, presents the technical 
and architectural aspects of designing facilities that meet the 
needs of sports. It provides a wealth of advice to help project 
owners build the facility best suited to their local community. The 
document is supplied free by the Regions & Facilities Department 
on request. 

Supervising construction 
and/or renovation projects
The department provides project sponsors with free, 
personalised assistance throughout project implementation: 
feasibility, scheduling, design and construction.

The national plan
to develop
aquatic facilities
The Regions & Facilities Department is currently working on a 
“National plan to develop aquatic facilities”. This new approach 
was drawn up in three stages, the first of which comprised an 
“Atlas of FFN pools”, providing an objective review of aquatic 
facilities in France from the viewpoint of current federation issues.

An aquatic facilities master plan mapping out the current needs 
is being prepared on the basis of this assessment.

> > >Feasibility

• Needs assessment

•  Assistance with 
scenario scoping

•  Participation in 
steering committee 
meetings

Design

• Analysis of outputs 

•  Functional 
optimisation

•  Regulatory 
compliance

• CNDS procedures

Construction

• Ad-hoc monitoring 

•  Assistance with 
technical choices 
regarding sports 
aspects 

•  Certification of the 
pool

Scheduling

• Audit of schedule

•  Participation in 
competitive tender 
jury
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GL events Exhibitions 
GL events Exhibitions is the GL events group unit dedicated to 
organising tradeshows and major international fairs.
In close partnership with both the communities in which it 
operates and its customers, it offers a complete range of 
specialist event services and bases its operations on three 
watchwords: a quality customer service, creativity and flexibility.
GL events Exhibitions is one of France’s three leading exhibition 
organisers, positioning itself as a specialist in the market sectors 
in which it operates as well as in its specific core business line.
On 31 December 2013, it had a well-balanced portfolio of more 
than 150 trade shows covering major economic sectors: food 
and catering industry, fashion and textiles, construction, culture 
and leisure, home and interior design, environment, auto, trade 
and distribution. In 2013, GL events Exhibitions generated 
€161.5m in turnover.

Key figures for France
>   300 employees
>   150 proprietary exhibitions
>   5 million visitors and 15,000 exhibitors of 80 to 100 nationalities
NB: the firm’s business in France has a strong international 
dimension, with the presence of numerous foreign exhibitors 
and visitors.

Organised by GL Exhibitions
>    B2B: industry, CFIA, Piscine Global, Be Positive, Paysalia, etc.
>     Food industry: SIRHA, Bocuse d’Or, Omnivore, Europain, 

Success Food
>    Equestrianism
>    General public exhibitions

APPENDICES  
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1. SPORT & HEALTH

ACTIVITY TOPICS SPEAKERS

 GROUP 1

9.00 to 9.30
Collection of Local Authorities Days badges and restaurant vouchers at exhibition VIP reception.
For the pool tours, meet in the Eurexpo forecourt to depart by shuttle bus, 15 minutes before the 
stated time.

9.30 to 11.00 Visit to Etienne Gagnaire de 
Cusset swimming pool

•  Presentation of the heat retention 
cover on the outdoor pool and 
the works on the filtration plant

•  Bruno Mennecier, head of 
swimming pool services in 
Villeurbanne sports department

11.45 to 12.45 Conference • Sport and Health FFN

13.00 to 14.00 Buffet 

14.30 to 16.00 Round-table

•  Career prospects for public pool 
personnel (45 min.)

•  Successfully reopening a pool 
following refurbishment, or 
opening a brand-new one 
(45 min.)

•  Georges Vicente, head of the 
aquatic centre in l’Arbresle, 
Samuel Raymond, head of 
sports services (Cusset pool)

•  Lionel Siegel, head of the sports 
and quality unit at the Saverne 
district authority, Philippe Périnel, 
head of sports at St Priest, Eric 
Lemaire

16.00 to 18.00 Free time to visit exhibition and speed-meetings

GROUP 2

9.00 to 9.30
Collection of Local Authorities Days badges and restaurant vouchers at exhibition VIP reception.
For the pool tours, meet in the Eurexpo forecourt to depart by shuttle bus, 15 minutes before the 
stated time.

9.30 to 10.30 Conference • Sport & Health FFN

10.45 to 12.45 Free time to visit exhibition and speed-meetings 

13.00 to 14.00 Buffet 

14.30 to 16.00 Visit to Etienne Gagnaire  
de Cusset pool

•  Presentation of the heat retention 
cover on the outdoor pool and 
the works on the filtration plant

•  Bruno Mennecier, head of 
swimming pool services in 
Villeurbanne sports department

16.30 to 18.00 Round-table

•  Career prospects for public pool 
personnel (45 min.)

•  Successfully reopening a pool 
following refurbishment, or 
opening a brand-new one 
(45 min.)

•  Georges Vicente, head of the 
aquatic centre in l’Arbresle, 
Samuel Raymond, head of 
sports services (Cusset pool)

•  Lionel Siegel, head of the sports 
and quality unit at the Saverne 
district authority, Philippe Périnel, 
head of sports at St Priest, Eric 
Lemaire
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APPENDICES  

1.  LEARNING TO SWIM - Wednesday 19 November 2014, 9.00 to 18.00

ACTIVITY TOPICS SPEAKERS

 GROUP 1

9.00 to 9.30
Collection of Local Authorities Days badges and restaurant vouchers at exhibition VIP reception.
For the pool tours, meet in the Eurexpo forecourt to depart by shuttle bus, 15 minutes before the 
stated time.

9.30 to 11.00 Visit to Pierre Mendes France 
swimming pool in St Priest

•  Presentation of the refurbishment 
and development works carried out 
in 2013

•  Patrick Floquet, head of aquatic 
sports, Théophane Brillaud, 
technician

12.00 to 13.00 Conference • Learning to Swim
FFN, Luc Bonnet (Ministry 
of Education), Denis Foehrle 
(FNMNS)

13.00 to 14.00 Buffet 

14.30 to 16.00 Round-table

•  Optimising operating and 
maintenance costs (45 min.)

•  “Archi m’aide” health education 
plan (45 min.)

•  Xavier Debrenne (head of 
sports, CAPI), Armelle Merle 
(Consultant, AM Sport Conseil), 
Yves Rouleau (ANDES)

•  Magalie Lemoine (ARS), FFN, 
Christine Charvet-Néri (Ministry 
of Education)

16.00 to 18.00 Time to visit exhibition and speed-meetings

GROUP 2

9.00 to 9.30
Collection of Local Authorities Days badges and restaurant vouchers at exhibition VIP reception.
For the pool tours, meet in the Eurexpo forecourt to depart by shuttle bus, 15 minutes before the 
stated time.

9.30 to 10.30 Conference • Learning to Swim
FFN, Luc Bonnet (Ministry 
of Education), Denis Foehrle 
(FNMNS)

10.45 to 12.45 Time to visit exhibition and speed-meetings 

13.00 to 14.00 Buffet 

14.15 to 15.45 Visit to Pierre Mendes France 
swimming pool in St Priest

•  Presentation of the refurbishment 
and development works carried out 
in 2013

•  Patrick Floquet, head of aquatic 
sports, Théophane Brillaud, 
technician

16.30 to 18.00 Round-table

•  Optimising operating and 
maintenance costs (45 min.)

•  “Archi m’aide” health education 
plan (45 min.)

•  Xavier Debrenne (head of 
sports, CAPI), Armelle Merle 
(Consultant, AM Sport Conseil), 
Yves Rouleau (ANDES)

•  Magalie Lemoine (ARS), FFN, 
Christine Charvet-Néri (Ministry 
of Education)
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FOR FURTHER INFORMATION 
www.piscine-expo.com 

Tel: +33 (0)4 78 17 62 91

Partners: 

Press contacts:
>  Agence Bonne Réponse 

+33 (0)4 72 40 54 10

Nataly Joubert
n.joubert@bonne-reponse.fr
+33 (0)6 09 42 25 94

Magali Desongins
m.desongins@bonne-reponse.fr
+33 (0)6 16 54 55 08
___


